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Abstract

This article examines the localization of animated films into Kazakh, with a particular focus on conveying
character accents and stylistic features. The study analyzes the official dubbed version of Cars 2, produced by
Cinema Tone Production. The research demonstrates that translators employ creative solutions, such as
incorporating idiomatic expressions and elements of the southern Kazakh dialect, to ensure successful adaptation.
The analysis also highlights how precise lip-syncing and carefully crafted speech patterns contribute to making
the localized content feel as natural as the original. The findings emphasize the necessity of a creative approach
in audiovisual translation, as well as the importance of individually assessing each dialogue to maintain both the
stylistic integrity and semantic accuracy of the source material.
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MYJIbTOUNJ/IbM KEVNLUKEPLI NOKATN3AUNANAY YPAOICIHAE KE3SAECETIH
Mo JEHW-TINAIK EPEKLUE/TIKTEP
KanesoBsa I.K.1*
1*«M akcyT HapikbaeB aTbiHAarbl yHuBepcuTeT », AcTaHa, KasakcT aH
*XaT-xabap ywiH asTop: kapezova.2001@ mail.ru

AHpaTna

Makanafa aHuMauusanblk MynbThOUAbMAEPAI  Kasak TiniHe  nokanusauumsnay  epekwenikrepi
KapacTbIpbi/biN, KeliinkepnepaiH gnaneri MeH celiney cTUNiHIH epeKWenikTepiHe Hasap ayfgapbinagbl. Mbican
peTiHge Cinema Tone Production cTtyguscel aygapfaH «Keniktep 2» MynbTPUAbMIHIH pecMun ay6nsX HycKachl
TanjanfaH. 3epTTey HoTUXeciHAe ayfapmallbliapfbly NoKannsaunaHbl CaTTI OpblHAaY VLW IiH WbIFapMallbl/iblK
wewiMmaeppai, COHbIH iWiHAe KasaK TiNiHIH OHTYCTIK AMnaneKTIiCiHiIH TypakTbl ce3 TipKecTepiH Ken KonjaHfaHblH
kepceTeai. CoHfali-aK, Tangay NMNCUHT XaHe KeliinkepnepaiH ceiiney maHepi 6epinyi kelinkepgi XeprinikTi
peTiHAe, TYNHYCKA XXYMbIC CUAKTbI Kabblnjayfa biknan eTeTiHiH KepceTefi. KopbITbIHAbLINAP TYMHYCKAHbIH CTUI
MeH MarblHanblK [LoNAINH cakTay YWiH ayguosusyanibl ayfapmaja LblfapMallbl/iblK Ke3kapac neH apb6ip
LNanorThbl XXeKe KapacTblpy KaKeTTiniriH kepcetegi.

KinT cespep: ayauoBusyanfbl aygapma, nokanusauus, gyb6nsx, MafeHUeT, MynbTPuUabM, KpeaTuBTi
ayjapy Tacini.

KYJIbTYPHbIE U A3bIKOBbIE OCOBEHHOCTW MNP TIOKAJTN3ALINA
MEPCOHAXXA MYJIbT®UJIbMA
KanesoBa I'.K.I*
1* Y HuBepcuTeT nMmeHn MakcyTa HapnkbaeBa», AcTaHa, KasaxcTaH
*ABTOp ANA KOoppecnoHAaeHUuun: kapezova.2001@ mail.ru

AHHOTaUNSA
CTaTba paccmaTpmBaeT 0CO6EHHOCTM NOKann3aunum aHMMaLnoHHbIX MYNbTMUABMOB Ha Ka3axCKUii A3blK,
ygensas ocoboe BHMMaHWe K nepepayve akKLeHTOB M CTUAMCTUYECKMX O0COOeHHOCTeli nepcoHaxel. B kadecTBe
npuMepa aHanu3npyeTcsa Ay61MpoBaHHas Bepcus MynbTunbma «Tauku 2», binonHeHHas ctyauein Cinema Tone
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Production. HccnenoBaHne ASMOHCTPHPYET, 4YTO 1 YCHCHIHOM AJANTAIMH TIEPEBOJYHUKH HCIIOJIB3YIOT
TBOPYCCKHE PEIICHHUS, BKIIFOYAA TAKHE, KAK BBEIACHHE YCTONYHMBBIX BRIPAXKCHUN M UCTIOIb30BAHIE CTHIIA F03KHOTO
JUANICKTa KA3aXCKOTO S3bIKA. AHAIM3 TAKKE MMOKA3BIBACT, UTO TOYHBIH JMICHHT WM IPOJYMAaHHAS IEpeaada
PEUYEBBIX OCOOCHHOCTEH MEPCOHAKEH CIOCOOCTBYIOT ~BOCHPHATHIO JIOKAJIM30BAHHOIO KOHTEHTA KAk
OPUTHHANHLHOTO. BBIBOABI NMOAYEPKUBAOT HEOOXOAMMOCTH KPEATHBHOTO IIOAXOJA TPH ayAMOBH3YAIbHOM
MEPEBOAC M MHAMBHAYATIBHOTO PACCMOTPEHHA KAKAOTO AWANOrA M4 COXPAHCHHA CTHIMCTHKH H CMBICIOBOH
TOYHOCTH OPUIHHATA.

KiroueBble cji0Ba: ayJIHOBU3YalNbHBIH IIEPEBOJ, JOKAIM3alUWd, AyOMDK, KyIbTYpa, MyJIbT()HIbM,
TBOPYCCKUH MOAXOL.

Introduction

According to Whitman-Linsen, in contemporary society, film translation is influencing
international community more than translation of books [1, pp.80-82]. Over the past 15-20
years, audiovisual translation has become a key component of digital media, enabling audiences
to enjoy content from many gadgets eliminating the linguistic and cultural barriers. This barrier
is solved through translation, which is the process of transferring an intended meaning from
source language (SL) to target language (TL) [2, p.19]. Translating films presents numerous
challenges, as it involves more than merely converting words. It requires a deep comprehension
of the underlying meanings and cultural values embedded within the narrative. Bassnet (2002)
stated that language and culture are interconnected elements within a system that influence one
another and cannot be separated [3, p.6]. For this reason, audiovisual translators, editors and
filmmakers work hard as a team to ensure the effective transfer of culture-specific references
from SL to target audience. This process is more challenging than translation, and named
localization. Localization involves taking a product and making it linguistically and culturally
appropriate to the target locale (country, region and language) where it will be used and
distributed [4, p. 31-32]. While Esselink primarily addresses the localization in the context of
software and websites, his definition is equally applicable to audiovisual media, particularly
animated films [4, p. 32]. In the case of cartoons, localization is always achieved through
dubbing, as the target audience is children who may lack the reading skills or speed necessary
to follow subtitles effectively.

The aim of this study is to analyze localization of cartoon through dubbing and to examine
how cultural difference impact translation strategies. We all are aware of popularity gained
Disney cartoons all over the world, including Kazakhstan. Dubbing and localization have long
been integral to Disney’s content strategy, with the company producing approximately 30
localized versions of each film in different languages. According to Kahaber Abashidze, CEO
of Disney for Central and Eastern Europe, the CIS, Georgia, and Mongolia: "It is very important
and valuable for us that beloved characters from popular films will speak the same language as
the viewers in Kazakhstan." Consequently, Kazakh language became the 39™ language of Walt
Disney and entered the top seven main languages in which Hollywood films are available
online. In other words, the Kazakh language is integrated into the global community through
dubbing. We completely agree with Vadim Golenko, CEO of Meloman (the official distributor
of Disney films in Kazakhstan), who expressed confidence that high-quality dubbing will bring
both pleasure and benefit to those who speak Kazakh fluently and those who started to learn
the Kazakh language [S]. As a native Kazakh speaker, the author personally appreciate the
growing presence of localized films. This is positive news for parents who want their children
to speak Kazakh but have been disappointed by the lack of Kazakh language content in
mainstream animated films This study aims to analyze the translation approaches used in the
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localization of animated films. The primary objective is to examine how a character’s speech
style is adapted when the original dialogue includes slang, dialects, or humorous language.
Background and theoretical part

Audiovisual translation (AVT) is becoming one of the central themes in the field of
translation studies [6, pp. 2-4]. Interest in AVT emerged after 1920s, when “talking movies”
advanced and arose needs for translation. The first conference on dubbing and subtitling carried
out in Stockholm in 1987 [7]. Before 2017, English dubbing was primarily used for the
localization of animated content for children, as well as for advertisements and video games
[8]. Dubbing presents numerous constraints, including synchronization between text and
image, lip-syncing, and word length restrictions [6, p. 20-21]. Additionally, audiovisual
translators work collaboratively with editors and production teams, meaning final translation
decisions are influenced by multiple stakeholders. Despite these difficulties, cartoons are
always dubbed. It ensures comfort for children during watching, as they do not need to read
subtitles and watch film at the same time. In dubbing, translators must ensure that the translated
dialogue aligns with on-screen visuals while conveying meaning within the available time and
space constraints [9, 26—38]. It is not just the script, another semiotic codes should be revised
and even prioritized than translation itself [8]. Unlike traditional printed texts, audiovisual texts
rely on two types of signs and use two different communication channels. These include audio-
verbal signs (spoken words), audio-nonverbal signs (other sounds), visual-verbal signs (written
text), and visual-nonverbal signs (facial expressions, gestures, etc.).

Translators make decision according to target audience, therefore, they need to know
cultural distance between SL and TL. Cultural differences, local customs, habits and values
require attention in the process of localization. Since incorporating local cultural elements and
relevant symbols helps to make cartoon more appealing to the target audience. In translation
theory, Eugene Nida’s distinction between formal and dynamic equivalence remains one of
the most widely recognized approaches. The formal approach prioritizes linguistic accuracy
and fidelity to the source text, preserving its original structure and content. In contrast, the
dynamic equivalence underscores the significance of cultural adaptation and the target
audience's reception, striving to elicit a response equivalent to that of the original audience [10].
Contemporary translation practices advocate for hybrid strategies that effectively integrate both
accuracy and adaptability.

Methodology

For the practical component of this study, we selected Cars 2, which was released in 2011
and dubbed into Kazakh in the same year by the studio “Cinema Tone Production”. As a sequel
to the widely acclaimed Disney-Pixar animated film Cars, it follows the main characters on an
international journey as they compete in the World Grand Prix, with race locations spanning
Japan, Italy, and the United Kingdom. The film blends fast-paced racing sequences with
elements of espionage and humor, resulting in a more dynamic and adventurous narrative. My
choice of this animated film for analysis is not fortuitous. It is the first officially dubbed cartoon
in Kazakh for cinema release. Localization played a crucial role in its commercial success and
widespread popularity [11]. As one of the first and most successful Kazakh-language dubbing
projects, it serves as an ideal example for developing localization guidelines.

First of all, to conduct the analysis, the author compiled a bilingual script in an Excel
table, comparing the original English dialogue with the Kazakh translation. we then watched
both versions multiple times to identify creative translation strategies. The data were
categorized using Nida’s formal and dynamic equivalence framework, alongside an additional
classification for creative adaptation. For this article, we focus on analyzing the speech of one
character. The relevance of this study arises from the growing number of films to be translated
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animated content.

language and underscores the
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importance of effective strategies for adapting

Findings. Now let us move on to a comparative analysis of the translation of each

utterance.Formore detailed understanding, we created the following table when comparing the

script of the original and dubbed version:

Table 1. Comparative Analysis: Original vs Dubbed

1
English SL
M ater - Tow M ater, that's
who - is here to help you.

Hey, but look on the bright
side. This is your tenth tow
this month, so that means
it's on the house!

Wow! | can't believe they
renamed the Piston Cup
after our very own Doc
Hudson!

Ha-ha! Boy, this was the
best day ever! And my
favorite souvenir, this new
dent.

Hey, that's exactly what |
was thinking.
OK.

He's the bestest race car in
the whole wide world.
'Cause he knows what's
important. Every now and
then he prefers justto slow
down, enjoy life.

McQueen could drive
circles around you.

2
Kazakh TL
MaTp. 3Bakyatop.
KemekTecyre kawaHpaa
faliblH.

OCbIMEH OH peT WaKbIpAblH.
Byn Xonbl TeriH anapalibliH.
Bip XamaHAblKTaH 6ip
XaKCblNblfbl 6ap fereH.
MaccafaH! bynap coHaa
MopweH Ky6orblHa 6i3giH AoK
XaACOHHbIH aTblH 6epreH 6e?

Xa-xa, 6yn 6ip ecTe KanaTblH
KYH 60ngabl. BYriH meH
omkanbl 6ongbiM. Tafbl Aa
MalblCTbIpAbIK.

Onait 6onca, olibiMbI3 Bip
XepAeH WhbIKTbI!
Makyn.

Bbyn anempae ofaH 03ap XYWpik
XOK.

He icTey KepekTiriH on esi
6inepi. ©3ipre, on Ti3riH TapTa
TYPYAbl X6H caHaljbl.

MakKyWH KannafblHAbl ani
Whip ailHanAbipagsl.

3

Analysis
In English language “Tow M ater”
sounds a bit similarto “Tomato”.
Tow means the type ofvehicle, so it
iswordplay. In Kazakh language it
turned to “MaTp”, adding
“9BakyaTtop”, focusing on the
character’s function rather than
preserving the original pun.
Dynamic equivalence
In TL proverb was added, which
means: every cloud has a silver
lining. Dynamic equivalence
The word “ MaccaraH " is used to
show accent. Thus in SL there is
southern accent. Creative
adaptation, dynamic equivalence
In TL we see added words for better
explanation. Directtranslation from
TL: Itwas a memorable day. Today
I was lucky. We mashed me again.
Dynamic equivalence
Replaced to more usable phrase in
TL. Dynamic equivalence
This word is mostly used in
Southern Kazakhstan, so here to
express the accent. Creative
adaptation, dynamic equivalence
Replaced to more usable phrase in
TL. Dynamic Equivalence
Transferred to TL using idiom
“Ti3riH TapTy”, which means to stop.
Also first sentence’s back
translation: He will decide what to
do himself. Butin original meaning
“he has priority”. In cartoon we
prioritized his friends and close
people. This meaning is lost in
localization. Dynamic Equivalence
In TL common phrase was used to
make it nearer fortarget audience.
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Creative adaptation, dynamic
equivalence

[ didn't taste it! Ay3bpIMa alIMaIbIM. Replaced to more usable phrase in
TL. Dynamic Equivalence

Hey, what's that? i1, TOKTaHIAP. Back translation: Hey, wait for me.
Creative adaptation, dynamic
equivalence

Look at me! I'm helping Kepain 6e¢? Maran epcen, Back translation: Did you see? If

you already. sKaMaH O0JIMACHIH. you follow me, you won’t be bad.
Creative adaptation, dynamic
equivalence

Hey, do you mind if I Maran tusiH-TeOeH Oepe Typa | There is a culture-specific reference

borrow a few bucks for one | anaceiy 6a kapbizra? in SL. Monetary term “bucks”,

of them drinks? conveyed as “THBIH-TCOCH .
Creative adaptation, dynamic
equivalence

Free? Well, shoot, what am | Terin? Kacka, onga meH The word “Kacka” added here to

I doing here? HOFBIIN TYPMbIH MBIHAA. express the accent. Creative
adaptation, dynamic equivalence

AH! Somebody get me Cy Oepinaepii, o1in Kaia “Omin kana xaszgaaeiv roir” added

water! Aah! Oh, sweet sKa3ganeiM oM. Ampiceid aii. | here to show more emotion.

relief! Sweet relief. Creative adaptation, dynamic
equivalence

Well, believe it. My new Han ypcein. XKana rana “Han ypebra” adds more familiar

girlfriend just said so. Hey, | kpI3bIM 31 alitTel MaraH. OHe, | phrase for local audience, as it

there she is. Hey! Hey, aHa Kei3. Xou! O, kapsinaac. | usually used in everyday

lady! See you tomorrow! EpteH kepickeHIe. . conversation. Creative adaptation,
dynamic equivalence

Dad-gum, did I miss our OrrereH-ai. Kemririnm kangeiM | The word “OTreren-aii” expresses

date? 6a, He? his regret. Creative adaptation,
dynamic equivalence

Mater is fictional character, a rusty but lovable tow truck known for his kind heart and
sharp sense of humor. In this sequel, Mater takes on a leading role in an international espionage
mission, inadvertently caught up in it. Despite his lack of experience in the world of espionage,
his simplicity, wit, and loyalty help him unravel complex conspiracies. Mater embodies the
values of friendship, loyalty, and unwavering support.

The table clearly illustrates that dynamic equivalence is used in all these examples.
Additionally, it highlights the efforts of translators in conveying the character’s personality and
even accent. Character’s unique Southern accent and folksy manner of speaking resulted in
using creative approach to localize them. It is also important to consider that some equivalents
were chosen to ensure more precise lip-syncing. Furthermore, translators employed simple
sentence structures, as the film’s target audience primarily consists of preschool and school-
aged children.

Discussion

Creative techniques were applied by incorporating locally familiar phrases. These
additions, absent in the original script, were intentionally introduced during translation to align
the dialogue with the cultural and linguistic expectations of the target audience. Examples
include expressions like “muwsin-metden”, “kacxa”, “maxyn”, “moccazan”, “ammecen -ait”

2 2
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and “exin xana acazoaowvim”, such additions helped enhance the local flavor and relatability of
the characters’ speech.

The word “Maxyn”, commonly used in northern Kazakhstan to mean “yes” or “okay,”
was another regional adaptation. Its inclusion adds linguistic depth and realism, subtly
anchoring the dialogue in a specific dialect without alienating the broader audience. Another
creative example is “Han ypcein”, a culturally rich expression meaning “may misfortune strike
me”’, usually said when someone is caught lying or exaggerating. It’s a phrase loaded with
cultural nuance and was used in a self-referential way by a character, reinforcing the localized
tone and emotional color of the moment. The approach struck a balance between preserving
the film’s original identity and making certain aspects more accessible to the target audience.

Conclusion

In conclusion, the localization of Cars 2 into Kazakh by Cinema Tone Production has
been highly successful. The use of idiomatic expressions and precise lip-syncing contributes to
the seamless integration of the dubbed version, making it feel as natural as the original. This
study examined how a character’s unique speech style - characterized by accent and humor -
was adapted in the translation process. To maintain these features, translators employed
creative solutions rather than relying on a direct word-for-word translation. Expressions from
the southern Kazakh dialect were incorporated to enhance authenticity and ensure cultural
relevance.

Thus, audiovisual translators must cultivate creativity and approach each dialogue
individually to preserve both the meaning and stylistic nuances of the source material. The
findings of this study highlight the importance of striking a balance between linguistic accuracy
and cultural adaptation in film localization. Limitations of the study include its narrow scope:
the analysis focused solely on one animated film and primarily considered linguistic aspects of
localization. Practical recommendations involve encouraging Kazakh dubbing teams to
establish stylistic guidelines based on cultural nuance could further improve localization
quality. For future research, it would be beneficial to examine whether similar strategies are
applied across other animated films localized into Kazakh. Expanding the dataset could help
validate the conclusions and offer a broader understanding of translation trends.
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