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Abstract

The work of mass media can be oriented toward different scales of audience. While global media aim to
shape a worldwide narrative, smaller editorial offices focus on the interests of residents of a specific region, city,
or even organization. Accordingly, the operational features of mass media vary significantly on larger and smaller
levels. The goal of our study is to identify these differences, determine the reasons behind the established
approaches, and propose ready-made solutions for improving the work of local editorial offices. As examples, we
will analyze the QYZYLJAR TV channel, whose agenda is aimed at the residents of the North Kazakhstan region,
and the PARASAT newspaper, published by M. Kozybayev North Kazakhstan University for its faculty and
students. The scientific and practical significance of the study lies in the fact that we not only expand theoretical
knowledge about the formation of media structures but also offer practical recommendations for strengthening the
impact of local media. This work was facilitated by content analysis of materials published by these media outlets
and interviews with journalists and editors. The study revealed that local media are highly flexible in responding
to the informational needs of their audience. However, a lack of personnel and resources creates certain limitations
in their operations. To improve the situation, it is necessary to optimize workflows, including enhancing employee
qualifications and expanding engagement with the audience. This research represents a significant contribution to
the field of media studies, offering new approaches to analyzing and improving the activities of local media. The
findings can be applied by small media outlets to enhance the quality of their content and strengthen their
connections with the audience.

Key words: organization, cditorial office, structure, hierarchy, transformation, structural divisions,
interaction with the audience, interaction with local communities, public opinion.
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Anjarna
Bykapaslk akmapar KypalaapbIHbIH KyMBICHI OPTYPIIL 4y IMUTOPHS ayKbIMBIHA OaFbITTANYy bl MyMKiH. Erep
skahasapik BAK-TBIH MakcaTsl — FaTaMIBIK HAPPATUB KAIBIITACTHIPY O0JICA, KiIIIiripiM pegakumsiap Oenrim Oip
afiMaK, Kaja HeMece TinTi YHBIM TYPFBIHAAPBIHBIH MYJZIENCpiHe Hazap aydapansl. OcbraH OalIaHBICTHI,
OYKApanmbIK aKMmapaT KypajaTapbIHBIH VJIKCH >KOHC MIAFBIH JACHICHICPIHAC O3IHMIK JKYMBIC CPCKIICTiKTePi
Kaipinracanbl. bi3miH 3epTTeyAiH MAKCaThl — OCHI aHbIPMANIBLIBIKTAPABI AHBIKTAY, KAJBINTACKAH TOCLIIEPIiH
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ceOenTepPiH TYCIHAIPY >KOHE KEPTiMIKTI PEAAKUMSUIAPABIH JKYMBICBIH JKAKCAPTYFa JAWBIH IICTHIMACD YCBIHY.
Mpican periage 013 Conrycrik Kazakcran o0xbsich! TypreHaapeHa 0arsirtanyal «QYZYLJAR» Teneapaacs! MeH
M. Kozweibaes arbmgarsl CKY-aplH OKBITYIIBIIApEI MEH cryacHTTepine apHamFan «PARASAT» razerin
KApacThIPaMBbI3. 3CPTTCYAIH FBUIBIMH JKOHC MPAKTHKAJBIK MAHBI3ABUIBIFEI — 013 MCIHAKYPBLIBIMIAPIBI
KAJBIITACTRIPY TYPANbl TCOPHAIBIK OLTIMAI KCHCHTIN KaHA KOWMAH, JKCPTLTIKTI MEOHA OCCPIH KYMICHTYTC
OarBITTAIFAH TPAKTHKAJIBIK YCHIHBICTAPABI YCHIHAMBI3, byn sxymeicka Oisre aramraH BAK-ta skapwsaganraH
MaTepHAIIApFa KOHTCHT-TANAAY KYPridy, COHAAH-aK >KypPHAINCTED MCH PEAAKTOPIAPAAH AJNBIHFAH CyXOaTTap
KOMEKTECTI. 3ePTTEY HOTIKEICP] KepceTKeHAeH, sxeprimikTi BAK ay tMTOpHSHBIH aKmapaTThIK KasKETTUTIKTEpiHE
JKeZIeN skayam Oepe amaTblH €H HMKeMi Kypax Oosblm Tadburansl. JleTeHMEH, Kaapiaap MEH PECypCTapIblH
JKETICTICY IHITITI ONAPAbIH KYMBICHIHA OeIrini Oip mIeKkTeyiep Kosapl. MoceneHi menty YIiH »KyMbIC IPOLECTepiH
OHTAWIAHABIPY, KBI3METKEPICPAIH OIMKTIMITIH apTTHIPY KOHE AyJUTOPHSIMEH 63apa 9PEKETTECTIKTI KEHEHTY
Kaker. byn 3eprTey MeamaraHy cajaChlHA MAHBI3ABI YICC KOCAABl KOHC JKCPTUTIKTI OYKapaiblK akmapat
KYPaIAapbIHBIH KBI3METIH Talggay MCH JKCTLIHIPYTE KAHA TOCIIACP YCHIHAIBL AJIBIHFAH HOTWGKEJCD INAFBIH
OyKapasblKk AaKmapar Kypangapbl PEIAKUMSIAPBIMEH KOJJAHBUIBII, KOHTCHT CaIaChlH apTTHIPYFA O KOHE
ayIUTOPHIMCH OAalIaHbICTAPIBI HBIFAUTYFA CENTITIH THT13€ AJ1a/IbL.

Kinr ce3mep: y#bIM, PSOAKIMA, KYpPBUTBIM, HCpapXws, TpaHcHoOpMAaIms, KYpbUIBIMABIK OejiMmIienep,
ayJUTOPHIMCH 63aPa OPEKETTECTIK, MKEPTLMKTI KAy bIMIACTHIKTaPMEH OaHIaHbIC, KOFAMABIK ITKIP.

OCOBEHHOCTH PABOTHI PEJAKIINI JIOKAJIBHBIX CMH HA ITIPUMEPE
CTYJAEHUECKOM I'A3ETHI «PARASAT» M TEJTEKAHAJIA «QYZYLJAR TV»
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Parumosa JI.A.!, Illepenésa H.IL.!

"HAO «Cesepo-Kazaxcmanckuii ynusepcumem umenu Manawa Kosvibaesay
Ilemponasnosck, Kazaxcman
*Aemop oas koppecnonoenyuu: t.a.morozoval 980 @mail.ru

AHHOTAITHSA

PaboTa cpencts MaccoBoii mH(pOpMAHH MOKET OBITh OPHEHTHPOBAHA HA PA3HBIC MACINTAOBI Ay TUTOPHH.
Ecnmu MEpOBBIMH MEAHA MPECICAYCSTCS UETh (JOPMHPOBAHKS TTTOOAFHOTO HAPPATHBA, TO 00JICC MCITKHC PCAAKIIHH
COCPEA0TOYCHBI HA HHTEPECAX KHUTENCH OTACIBHOTO PETHOHA, TOPOAA WM AaXke opranm3aiuy. COOTBETCTBEHHO,
Ha Oompmmx um Mamslx ypoBHIX CMM ckiameiBaroTcst coOCTBEHHBIE 0COOCHHOCTH padoTsl. Llenp Hamero
HUCCICAOBAHUA - BBLIBUTH I3TH PA3TIMYINUA, ONMPCACTUTD MPUIHHBI CJIOKUBIIHUXCA MOAX0A0B H MPEIIOKUTE TOTOBBIC
PCIICHUA AN YIVUIICHHS PaOOTHI JTOKANBHBIX pemakmuii. B kauectse mpumepa Hamm OyIyT PAaCCMOTPCHBI
tenekanan «QYZYLJAR», upg moBecTKa HampasicHAa Ha skuTenci CeBepo-KaszaxcraHckod o0macTd W rasera
«PARASAT», seimmyckaeMas CKY mM. M. KosbribaeBa Mg mpemoaBaTeicH M CTYACHTOB By3a. HaydHaa u
OPAKTHYICCKAA 3HAUMOCTD HCCICAOBAHUA COCTOUT B TOM, YUTO MBI HC TOJBKO PACIHUPACM TCOPCTHUCCKUC SHAHUA
0 (DOPMHPOBAHMH MCIUACTPYKTYP, HO M HPEAIATACM MPAKTHUCCKHE PCKOMCHIANMH IS YCHICHHUS BIIFSHHS
JJOKAJTBHBIX MCOHA. B 3TOM HaAM mOMOTIH KOHTCHT-AHAJIHN3 MATCPHATIOB, BRIXOOAINNX B JAHHBIX CMI/I, a TAKKE
HHTCPBBIO C JKYPHATUCTAMH M peaakropamu. Mccmenosanme mokas3ano, uro JokamsHele CMU Hambomee ruOku B
pearnpoBaHUM HA WH(POPMAIMOHHBIC NMOTPEOHOCTH CBOCH AyIWTOPHH, HO HETOCTATOK KAIPOB H PECYpPCOB
CO3MAI0T OTMPSACCHHBIC OTPAHIICHHS B Pa0oTe. 1 Yy IIICHHS CHTY AIIHH HCOOX0IHMBI ONITHMHA3ALHUS PA00THX
TIPOIIECCOB, BKIFOYAS MOBBIIICHUE KBAMM(PUKAINY COTPYJHHKOB M PACIIMPEHAUC B3AUMOJCHCTBHS C ay AUTOPHCH.
Hccnenopanme mpeacrassier co00# 3HAUMMBIH BKJIA B 00JIaCTh MEAHAZHAHUM, ITPEIATAFOINII HOBBIC TI0IXO0IbI
K QHAIM3Y | YJIYUIICHAIO ACATCIFHOCTH JOKANBHEIX CMU. TonyuceHHBIC PE3YyIBTATHI MOTYT OBITH MPHMCHCHBI
peJakmmsIMu HeOOIBINNX CPEACTB MAcCOBOM MH(pOPMALMHK AU YIYUIICHHUSI KaYeCTBA KOHTCHTA W YKPCIICHUS
CBSI3¢H C ay AUTOPUEH.

KioueBbie cjoBa: OpraHuzammsi, PeJakIsl, CTPYKTYpa, HEpapxus, TPaHCHOPMALMS, CTPYKTYPHBIC
MOAPA3NEICHAA. B3aNMO/CHCTBYE C Ay JUTOPHEH, B3aNMOICHCTBHE C MECTHBIMH COOOIIECTBAMH, OOIIECTBEHHOE
MHCHHC.
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Introduction

The issues of the functioning of regional media in the post-Soviet space are relatively
similar: the content is not very interesting for the audience, due to the whole list of existing
problems. This includes a shortage of ideas, a lack of financial resources, a shortage and aging
of personnel, which is reflected in the editorial policy developing in small media. Local media,
LS. Alipulatov notes in his work, speaking about Dagestani media, consciously serve the state,
what harms their truthfulness and objectivity [1]. Local media has been little studied by Kazakh
science, but the existing works also indicate the impressive influence of the state information
order on media policy. According to the authors of the study "State Information Order in the
Media", thus a dependent culture is formed in editorial offices, and healthy competition is lost
in the media market [2].

However, the growing influence of online media pushes traditional media resources
toward transformation: a mass media outlet must be popular with the audience in order to
receive funding from the state. Nowadays, it has become obvious that modern mass media face
the problem of adapting traditional organizational structures to an ever-changing media
landscape. This adaptation entails, among other things, the requirement to produce a significant
amount of multimedia content to meet the needs of the modern media environment. Research
on the fundamental aspect of classical management, namely the structure of the company and
its organizational structure, is quite limited.

As Y.N. Zasurskiy notes, "The correlation of civil, open and information society is of
particular interest. In civil society, the media act as the most important tool for the interaction
of the three branches of government and the regulation of their relations with citizens. In an
open society, the media promote transparency of the activities of all government structures and
transparency of the political process" [4].

In the North Kazakhstan region, this has pushed regional media to modernize. The
rebranding took place on two main television channels: «Kazakhstan-Petropavl» and «MTRC».
The first one changed its name to "QYZYLJAR" and updated the broadcast schedule. The
second one also added new projects to the program and changed studios. This indicates the
editors' understanding of the conditions in which they need to work today in order to be in
demand by the audience and the state as the main investor.

Due to the lack of scientific literature on the specifics of the work of local media, when
considering this topic, we will be based on relevant empirical data obtained during work and
practical training on the «QYZYLJAR» TV channel and in the student newspaper
«PARASAT».

Research methods

Since 2020, students of the Journalism Department A. Fedorovich and L. Ragimova, who
are co-authors of this study, have prepared materials for several media outlets. At the university
level, this is the newspaper "PARASAT", at the regional level — the main base for the practical
training of students of the department, the TV channel "QYZYLJAR". Practical experience
allowed the students to identify the main features of the functioning of the editorial offices of
these local media.

Thus, the structure of the editorial office of the newspaper "PARASAT" consists of the
editor responsible for the content of this monthly publication, the layout designer and the
authors, who are students and teachers of the university. It is noteworthy that the Department
of Journalism of the North Kazakhstan University is responsible for the newspaper itself, in
general. That is, in fact, each of its employees is a teacher as well. Previously, the newspaper
was published by the media center of the North Kazakhstan University, which is currently
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reoriented to the external PR of the university, while the newspaper is responsible for the
information agenda within it.

Thanks to the available archives, we have seen the difference in editorial approaches used
at different times. For example, in 2016, when the newspaper «<PARASAT» was still a part of
the NKU media center, its editorial staff was much broader: there were two editors, a separate
technical employee was also assigned to the photo and layout. This allowed this media to
optimize its forces and resources: the average content of the newspaper was 24 A4 pages with
a variety of materials and topics [5].

The main part of the materials was coverage of events taking place inside the university,
as well as articles in the form of detailed interviews with the leadership of the university, its
successful representatives, etc.

Today, in 2024, this local media is structured differently. The university's own website
has reoriented the main information agenda. It is difficult for a newspaper published once a
month to keep up with current information guides: only the brightest news events appear on the
pages of the newspaper. For example, the issue for May 5, 2020 is completely focused on the
personality of Professor Z. Tayshybay, who celebrated his 80th birthday at that time. The issue
presented materials that had not been published in electronic media — responses and articles by
his comrades, colleagues, and students [6]. A similar example is the issue dedicated to the
memory of Professor Z.P. Tabakova — this is one of the largest in recent times. It has 16 A4
pages, the materials are based on the memories of people close to the professor [7].

The analysis of the materials shows that today the editorial staff of this media is focused
not on the information agenda, but on university topics: articles dedicated to activists, athletes,
teachers and students who contribute to the scientific and social life of the university. The
problem of the current editorial office is the lack of time: it is problematic to combine the
creation of a newspaper with the teaching process itself, which should remain at the head of the
department's activities. Also, the lack of a professional photographer and layout designer in the
staff can be called a disadvantage in the work — this mission also falls on the teaching staff.

At the same time, the content can be called quite youthful and in demand by the audience.
Highlight the article "For Fun" in the April 15, 2024 issue, dedicated to the popular "stand-up"
movement among young people. As a positive addition to the material, the author offers jokes
compiled by the hero of this article for his speeches [8]. We consider this approach to be suitable
for university-oriented local media.

At the same time, in order to promote the publication, it is necessary to relay the content
published in it to social networks. This requires an SMM specialist, which is also an additional
workload on the editorial staff. Due to the lack of promotion on the Internet, many materials
remain unnoticed by the audience: the main paper circulation of the newspaper is only 10
copies, and the electronic version on the site, as practice shows, is read by a small number of
users.

A more professional approach to the local editorial staft is presented on the
«QYZYLJAR» TV channel. Firstly, it is a media-oriented media outlet that does not have third-
party tasks.

Secondly, television is more popular among the population than newspapers. The
editorial structure consists of the editor—in—chief, the managing editor — an experienced
journalist who checks materials written by colleagues; correspondents; producer - responsible
for the production of programs; director - responsible for the production of TV shows;
videographers; sound engineer; editor; announcers — conducting news outlets. The same staff
units are typical for large media.
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The channel went through a rebranding in 2017. It means both a complete content update
and a name change. «STRC Kazakhstan-Petropavl» has received a new name «QYZYLJAR»,
as well as a whole list of new projects. Among them are such programs as «Firsthand», «On the
wavey, etc.

«Firsthand» program is a dialogue with experts on a particular topic in the format of
information provided directly from the person involved in it. The program is broadcast live and
viewers have the opportunity to call the studio, Indira Baymukhambet, editor-in-chief of the
«QYZYLJAR» TV channel, said withing our research.

It should be noted that the channel follows trends in the media. Thus, the project "On the
Wave" refers to informal, informal interviews, which were previously rare for regional media.

However, some projects to some extent fall short of the set bar. Let's consider the project
"Kayyrly tan", which is a morning program. Despite the potential, this is an entertaining
program, similar in idea to the Channel One project "Good Morning", there are certain problems
here: it is difficult for the hosts to enter into an informal dialogue with the guests, which is why
it often has an official tone that is not too popular with the audience. Consider the issue of
"Kayyrly tan" for January 10, 2024, dedicated to the staff and soldiers of the National Guard.
The presenter uses mainly elements of the official business style in her speech. Nevertheless,
the journalist begins the interview with the question "How are you?" - probably in order to
conciliate the speaker for further conversation. Then, after receiving a positive response, the
presenter asks the guest to tell about the history of the holiday. Moreover, to tell "more". Most
likely, the presenter is trying to stretch the timing of the interview with such a technique,
because from the point of view of a number of journalists, including Larisa Parfentieva, whose
list includes such speakers as Alla Pugacheva, Ivan Urgant and Keanu Reeves, this approach is
banal [9]. That is, we can find information about the holiday, especially expanded information,
if we wish. In general, further questions also differ in banality: "What is the role of a military
unit in ensuring internal security?", "How much time soldiers servesnowadays?". When asked
what has changed in the National Guard system in recent years, the journalist loses control of
the program — the speaker finally takes the floor, talking about how the part functions [10]. This
characterizes the insufficient level of professionalism of the presenter. This is another problem
of the local media. In practice: the backbone of the channel's employees are either young
journalists or students of the North Kazakhstan University with little experience.

The results of the study

Comparing the nominal positions in two local media structures (newspapers and TV
channels), we can draw some conclusions: the size and structural divisions of editorial offices
may differ significantly from each other.

The television industry, unlike newspapers, is still a highly competitive market. As a
result, TV channels are constantly striving to improve their content and even at the regional
level have certain resources for that. In particular, the rebranding of 2017 allowed the
«QYZYLJAR» TV channel to introduce new projects that, with the correct approaches, can be
interesting to the audience. As a positive example, we will highlight the program "On the Wave"
with its non-standard approach to interviewing for regional media.

However, the personnel factor affects the fact that not all ideas are implemented
successfully. In this case, the TV channel should involve at least at the initial stage in such
projects journalists who already have practical experience and are able to competently manage
airtime. Such steps, for example, are being taken by another North Kazakhstan TV channel
LTRC - serious non-news projects are conducted either already established staff units or invited
media representatives (Darya Pyshmyntseva — "Main Topics", Pavel Pritolyuk (inbusiness
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portal kz), Ulyana Ashimova (newspaper "Vremya") — "Mandate"). For young employees, in
turn, they need to provide continuous training and advanced training courses in order to build
their own highly professional pool of journalists and presenters.

The situation in the newspaper «PARASAT» is more complicated — the format of the
youth media is partially maintained, but the lack of resources, a small staff, and a small
circulation of the publication do not allow the editorial staff to constantly form deep meaningful
content. The solution would be to transfer some of the content, primarily unique, which does
not overlap with the information provided by the media center, to social networks in the blog
format. Such a move would increase the awareness of this media, which means it would
increase the chances of attracting an additional audience, and therefore investments and
resources.

In general, it should be borne taken into consideration that newspaper journalism as a
whole is experiencing a number of problems today and new media in the near future may leave
the traditional paper press out of business [11]. Therefore, newspaper publications should
already think about alternative forms of information transmission, according to foreign
researchers [12]. The digital age offers the main option, Fahmy Nagwa and Maha Abdul Majid
Attiyah write: it is necessary to master the full potential of social networks, focusing on mobile
operational journalism [13]. Now regional media consider social networks mainly as a source
of news, but interactive media has long been a platform for much more significant opportunities
[14]. Innovations, A. Ginnild points out, are able, in turn, to reverse the vector of perception of
the mass media by the audience [15]. For example, the newspaper «PARASAT» could post life
videos of student life, projects implemented by the department, etc. on its page in social
networks. The «QYZYLJAR» TV channel has the opportunity to directly maintain contact with
viewers through social networks, forming a grid, focusing on the audience's order. Many new
media, precisely due to their human orientation in social networks, receive an information order
from the state. Traditional media should adopt this approach.

The conclusions

The productivity of the social media benchmark was confirmed by the work of the world's
media during the coronavirus pandemic. The situation has shown that journalists do not have
to be tied to editorial offices, and interesting content can be built even remotely [16]. And it
was social networks at that moment became the most operational source of information and
remain such to this day. Traditional media, especially local media, cannot survive without a
transformation of approaches to work, foreign experts write [17].

At the same time, our research shows the importance of local mass media as an integral
element of the media space, capable of effectively responding to the needs and interests of
specific communities — in particular, university students and teachers, and North Kazakhstanis
in general. Solving problems with resources and personnel, as well as active access to social
networks, would allow such media as «cPARASAT» and «QYZYLJAR» not only to retain the
existing audience, but also to get a new one.

Jlureparypa:
1. Peamm coBpemennblx permoHambHblx CMHW / N.C. Anmmynaros; EBpasmiCkuii HAy4HBIH >KypHAT
2016. — 249 c.
2. TocymapcTeeHHBIH HHPOpPManoHHBIH 3aka3 B CMU / M. Cer3apikOekoBa; [IporpaMma 11 MOJIOBIX
HCCIICAOBATENCH B 00 1acT myOmmuHoi# moymrukn (Soros Foundation — Kazakhstan) 2020. — 13 ¢.
3. 3Bacypckuit SL.H. Unrpopmaumonnoe odmecteo 1 CMU [Dnexrponnstit pecype] / SLH. 3acypcknit //
Hanmonansasie MoACTH HHOOPMAIIMOHHOTO 00mIecTBa. - M., 2004,



116

M. Ko3bi0aes ateingarel CKY Xa6apumbics /
BectHuk CKY umenu M. Ko3bi6aesa. Ne 4 (64). 2024

4. Tenecxanman QYZYLJAR [amexrponnsrid pecypc] URL: https:/qyzyljartv.kz/ru (Jdara oOpamcHus:
22.04.2024 1)

5. Tazera  «Ilapacar», Nel2, 28 gexabps, 2016 1.  [3nekrpomHbii  pecypc] URL:
https://ku.edu kz/files/parasat/2016/12 pdf (Jara oOpamerus: 22.04.2024 1.)

6. T'azera  «Ilapacar», Nos, 5 Mas 2020 T. [3AeKTpOHHBII pecypel URL:
https://ku.edu kz/files/parasat/2022/Special_issuec_80_Taishibai.pdf ([ara obpamenns: 22.04.2024 1.)

7. Taszera  «Ilapacar», Ne2, 15 (espama 2024 1. [3mekrpommsrii  pecypc] URL:
https://ku.edu kz/files/parasat/2024/2 20240215.pdf ([Jara odpamenus: 22.04.2024 1.)

8. Tazera  «Ilapacat», Ne4, 15 ampens 2024 r. [snexrponsbii  pecypc] URL:
https://ku.edu kz/files/parasat/2024/4_20240415.pdf ([Jara odpamenus: 22.04.2024 1.)

9. Jlmumeni omeiT: 10 mpaBmiI XOpOImero WHTCPBBIO [3nmekrpoHHbHi pecypc] URL: https://blog. mann-
ivanov-ferber.ru/2017/10/24/lichnyj-opyt-10-pravil-xoroshego-intervyu/ (Jara odpamenns:22.04.2024 r.)
10. Kaiisipnst Tag 10.01.2024 [snexrponnstit pecypc] URL: https:/qvzyljarty kz/ru/videos/10274 ([ata
obpamenms: 22.04.2024 1.)

11. Bock, Mary A. 2012. Newspaper Journalism and Video: Motion, Sound, and New Narratives. New
Media & Society 14: 600-16.

12. Boyles, Jan Lauren, and Eric Meyer. 2017. Newsrooms Accommodate Data-Based News Work.
Newspaper Research Journal 38: 428-38.

13. Fahmy, Nagwa, and Maha Abdul majeed Attia. 2021. A Field Study of Arab Data Journalism Practices
in the Digital Era. Journalism Practice 15: 170-91.

14. Gehrke, Marilia, and Marcia Benetti. 2020. Twitter as a News Source in Data Journalism. Brazilian
Journalism Research 16: 410-3.

15. Gynnild, Astrid. 2014. Journalism Innovation Leads to Innovation Journalism: The Impact of
Computational Exploration on Changing Mindsets. Journalism 15: 713-30.

16. Hendrickx, Jonathan, and Ike Picone. 2022. Operationalising Hybrid Newsroom Ethnography:
Observing Amidst a Pandemic. Journalism Practice, 1-18.

17. Wu, Shangyuan, Edson C. Tandoc, and Charles T. Salmon. 2019. A Field Analysis of Journalism in
the Automation Age: Understanding Journalistic Transformations and Struggles Through Structure and
Agency. Digital Journalism 7: 428—46.

References:
1. The realities of modern regional media/ I. S. Alipulatov; Eurasian Scientific Journal 2016. — 249 p.
2. State information order in the media/ M. Syzdykbekova; Program for young researchers in the field of
public policy (Soros Foundation — Kazakhstan) 2020. — 13 p.
3. Zasursky Ya.N. Information society and mass media [Electronic resource] / Ya.N. Zasursky // National
models of information society. - M., 2004.
4. QYZYLJAR TV channel [electronic resource] URL: https://qyzyljartv.kz/ru (Date of circulation:
04/22/2024)
5. Parasat  newspaper, No.12, December 28, 2016 [electronic  resource]  URL:
https://ku.edu kz/files/parasat/2016/12 .pdf (Date of reference: 04/22/2024)
6. Parasat newspaper, No.5, May 5, 2020 [electronic resource] URL:
https://ku.edu kz/files/parasat/2022/Special_issue 80_Taishibai.pdf (Date of circulation: 04/22/2024)
7. Parasat  newspaper, No.2, February 15, 2024 [electronic resource] URL:
https://ku.edu.kz/files/parasat/2024/2 20240215 .pdf (Date of application: 04/22/2024)
8. Parasat newspaper, No .4, April 15, 2024 [electronic resource] URL:
https://ku.edu kz/files/parasat/2024/4_20240415.pdf (Date of access: 04/22/2024)
9. Personal experience: 10 rules of a good interview [electronic resource] URL: https://blog mann-ivanov-
ferber.ru/2017/10/24/lichnyj-opyt-10-pravil-xoroshego-intervyu / (Date of address: 04/22/2024)
10. Kayyrly tan 10.01.2024 [electronic resource] URL: https:/qvzyljartv kz/ru/videos/10274 (Date of
application: 04/22/2024)
11. Bock, Mary A. 2012. Newspaper Journalism and Video: Motion, Sound, and New Narratives. New
Media & Society 14: 600-16.
12. Boyles, Jan Lauren, and Eric Meyer. 2017. Newsrooms Accommodate Data-Based News Work.
Newspaper Research Journal 38: 428-38.
13. Fahmy, Nagwa, and Maha Abdul majeed Attia. 2021. A Field Study of Arab Data Journalism Practices
in the Digital Era. Journalism Practice 15: 170-91.



https://qyzyljartv.kz/ru
https://ku.edu.kz/files/parasat/2016/12.pdf
https://ku.edu.kz/files/parasat/2022/Special_issue_80_Taishibai.pdf
https://ku.edu.kz/files/parasat/2024/2_20240215.pdf
https://ku.edu.kz/files/parasat/2024/4_20240415.pdf
https://blog.mann-ivanov-ferber.ru/2017/10/24/lichnyj-opyt-10-pravil-xoroshego-intervyu/
https://blog.mann-ivanov-ferber.ru/2017/10/24/lichnyj-opyt-10-pravil-xoroshego-intervyu/
https://qyzyljartv.kz/ru/videos/10274
https://qyzyljartv.kz/ru
https://ku.edu.kz/files/parasat/2016/12.pdf
https://ku.edu.kz/files/parasat/2022/Special_issue_80_Taishibai.pdf
https://ku.edu.kz/files/parasat/2024/2_20240215.pdf
https://ku.edu.kz/files/parasat/2024/4_20240415.pdf
https://blog.mann-ivanov-ferber.ru/2017/10/24/lichnyj_-opyt-10-pravil-xoroshego-intervyu_/
https://blog.mann-ivanov-ferber.ru/2017/10/24/lichnyj_-opyt-10-pravil-xoroshego-intervyu_/
https://qyzyliartv.kz/ru/videos/10274

M. Kosbi6aes ateinaarsl CKY Xatapmbicsi /
BectHuxk CKY umenu M. KosbibaeBa. Ne 4 (64). 2024 117

14. Gehrke, Marilia, and Marcia Benetti. 2020. Twitter as a News Source in Data Journalism. Brazilian
Journalism Research 16: 4103

15. Gynnild, Astrid. 2014. Journalism Innovation Leads to Innovation Journalism: The Impact of
Computational Exploration on Changing Mindsets. Journalism 15: 713-30.

16. Hendrickx, Jonathan, and Ike Picone. 2022. Operationalising Hybrid Newsroom Ethnography:
Observing Amidst a Pandemic. Journalism Practice, 1-18.

17. Wu, Shangyuan, Edson C. Tandoc, and Charles T. Salmon. 2019. A Field Analysis of Journalism in
the Automation Age: Understanding Journalistic Transformations and Struggles Through Structure and
Agency. Digital Journalism 7: 428—46.

Information about the authors:

Morozova T.A. — corresponding author, master’s degree, senior lecturer of the Department of Journalism
and Social Sciences, Kozybayev ~ University,  Petropavlovsk, Kazakhstan; email:
t.a.morozoval980@mail.ru:

Ponomarenko M.A. — master’s degree, senior lecturer of the Department of Journalism and Social
Sciences, Kozybayev University, Petropavlovsk, Kazakhstan; email: shvecova-1994(@mail.ru:

Pritolyuk P.P. — master’s degree, senior lecturer of the Department of Journalism and Social Sciences,
Kozybayev University, Petropavlovsk, Kazakhstan; email: shneshnost2 1 @mail.ru:

Fedorovich A.F. — student of the Department of Journalism and Social Sciences, Kozybayev University,
Petropavlovsk, Kazakhstan; email: t.a.morozoval 980(@mail.ru:

Ragimova L.A. — student of the Department of Journalism and Social Sciences, Kozybayev University,
Petropavlovsk, Kazakhstan; email: t.a.morozoval 980(@mail.ru:

Sheveleva N.P. — master's degree, senior lecturer of the Department of Foreign Languages, Kozybayev
University, Petropavlovsk, Kazakhstan; email: nsheveleva73@bk.ru.



mailto:t.a.morozova1980@mail.ru
mailto:shvecova-1994@mail.ru
mailto:shneshnost21_@mail.ru
mailto:t.a.morozova1980@mail.ru
mailto:t.a.morozova1980@mail.ru
mailto:nsheveleva73@bk.ru

